
Photo Release the ASEAN Retail Excellence
Award (AREA)

Bangkok, Thailand, 8 October 2018 – RetailEX ASEAN 2018, an annual international trade exhibition
and conference that caters to retailers and brands focusing on the ASEAN market, was recently held
at IMPACT Exhibition and Convention Center, Bangkok. The event was co-organised by the Thai
Retailers Association, together with Clarion Events and IMPACT Exhibition Management Co., Ltd.,
and supported by the Thailand Convention and Exhibition Bureau.
The event also marked the inaugural launch of the ASEAN Retail Excellence Award (AREA) which
acknowledged the very best retailers and retail initiatives in ASEAN.
Photos (L to R) shows winners with their awards: Ang Kim Yong from Kanmo Retail Group (Smart
OSC) who won Outstanding Retail Transformation of the Year Award, Raj Rambhia, Business Head,
Thailand, from Capillary Technologies International Pte Ltd., who won Retail Marketing Agency of
the Year Award , Vipas Paovarojkit, Managing Director, Friesland Campina, Thailand, Laos and
Cambodia, who was one of the judges, representative from Love, Bonito who won Outstanding Store
Design of the Year Award, representative from Landmark Group (SPAR) who won the Retail
Employer of the Year Award and Chayanin Saransomrurtai, Head of The 1 Campaign Management
from, Central Retail Corporation who won Best Engagement and Loyalty Scheme in the Retail Sector
Award.

For media enquiries, please contact:
Monyaphat Klinmontha (Fern) 090 8978167 Email: pr@brandnow.asia
Kittima Kaur (Tinny) 081 8262399 Email: kittima@brandnow.asia
Brand Now Asia www.brandnow.asia Tel.: +66 2 105 4217
Kannsiri Ganthong (Ning), 081-1356886, Email: KannsiriS@impact.co.th

https://www.thaimediapr.com/photo-release-the-asean-retail-excellence-award-area/
https://www.thaimediapr.com/photo-release-the-asean-retail-excellence-award-area/

