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* Introduction to Digital Marketing 2015

- Digital 2014 What's going on?

- World Digital Trend 2015

- What’s Next? Thai Digital 2015 and Future

Dr. Neil Mavichak
Head of Digital Strategy, M Interaction
Co.,Ltd
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Connected Consumer Insights and Big Data AMDIUY LAAFITINAD
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P, Co-Founder , Thumbsup Media Co.,Ltd

* Strategic Digital Planning

- Understanding Digital Culture

- Digital Marketing Objectives

- Formulating Digital Marketing Strategy

- Understanding the Digital Marketing Tools
- Performing the Executions
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Strategic Planning Director, BrandBaker
Co.,Ltd

* Digital Media Planning and Measurements aqmZaws AN3130a
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* PANTIP Way to the CIEM
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amandail ayoniuun
Co-founder & Chief Technology Officer 13U
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